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ETI Customer Wins Skyrocket on Strong Product Demand

ETI Also Included in Gartner’s 2007 Data Integration Tools Magic Quadrant
as Demand for ETI Technologies Drives Significant Growth in New Customers

AUSTIN, Texas — November 08, 2007 — ETI (Evolutionary Technologies International, Inc.), a global provider of high
performance data integration solutions, continues its success in the data integration business and today announced
several new customers. Total new customer wins increased more than 300 percent over prior year, with a major upgrade
to ETI Solution® software, ETI High Performance Connectors™ (HPCs) and ETI Built-to-Order™ (BTO) software driving

key sales.

"This year’s performance is characterized by strong market demand and solid execution," stated Ron Baker, ETI
President and CEO. “This has been an excellent period of growth for us both in terms of new customers in 2007 and in
terms of response to our new solutions. With our expanded product suite, our value proposition to customers is
significantly stronger and highly differentiated. We are particularly pleased to be included in Gartner’s Data Integration

Tools Magic Quadrant.

Citing the need for unparalleled performance and reliability in complex data integration projects, a large number of
organizations have recently deployed ETI's data integration solutions, including Nike, Wells Fargo, Tiburon, Countrywide
Financial, Metals USA, Xtiva Financial Systems, Diversified Staffing Group, Mercer, American National Property and

Casualty, Jefferson County Public Schools, Banco IBI (Brazil) and St. George Bank (Australia).

James Reagan, Vice President of Strategic Planning and Analysis at Wells Fargo Bank, said “This is a great data
integration tool at a great price! ETI’'s High Performance Connector helped Wells Fargo Bank complete a mission critical

ETL project. | would definitely recommend it to anyone who needs to push data to Oracle.”

"ETI is uniquely qualified to deliver world-class, high speed data integration solutions that exceed the very demanding
needs of our Global 1000 customers," said Wyatt Ciesielka, ETI's Vice President of North American Sales. "From
development to production, customers rely on our technology and expertise to support their rigorous enterprise data

integration deployments. We are proud to support so many industry leaders.”

One of those industry leaders is American National Property and Casualty (ANPAC), one of the most successful multiple-
line insurance organizations in the nation. “ANPAC needed an enterprise integration platform with high performance and
reliability,” said Debbie Foell, ANPAC VP Information/General Services. “ETI Solution yields the best overall performance

and productivity of any tool we evaluated.”

More details on ETI customer deployments can be found at http://www.eti.com/about/stories.html



http://www.eti.com/about/stories.html

About ETI

ETI (Evolutionary Technologies International, Inc.) is a global provider of enterprise data integration solutions for Global
1000 companies and government IT organizations including clients such as Nike, Mitsubishi UFJ Bank, the U.S.
Department of Defense, AXA, Experian, Société Générale and Gillette. A pioneer developer of ETL software, ETI
provides software and services that automate the seamless exchange of data between incompatible systems.
Organizations around the world rely on ETI for data integration initiatives ranging from data migrations, data
synchronization and data services for SOA. Founded in 1991, ETI is based in Austin, Texas, with subsidiaries around the

world. For more information visit www.eti.com.

Note to Editors: Magic Quadrant Disclaimer

The Magic Quadrant is copyrighted October 2007 by Gartner, Inc. and is reused with permission. The Magic Quadrant is
a graphical representation of a marketplace at and for a specific time period. It depicts Gartner’s analysis of how certain
vendors measure against criteria for that marketplace, as defined by Gartner. Gartner does not endorse any vendor,
product or service depicted in the Magic Quadrant, and does not advise technology users to select only those vendors
placed in the “Leaders” quadrant. The Magic Quadrant is intended solely as a research tool, and is not meant to be a
specific guide to action. Gartner disclaims all warranties, express or implied, with respect to this research, including any

warranties of merchantability or fithess for a particular purpose.
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